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LETTER FROM THE CEO  

Albaad’s annual sustainability report enables us to share with you our journey to becoming a socially responsible 

partner for our customers, employees, consumers and shareholders. We have come a long way since we began 

this journey and we are proud of the progress we have made since we set our first sustainability targets . 

Albaad is a global market leader in its field. We are experiencing growth and are planning on continuing and 

expanding our activities in existing and new fields. We are aware that this might generate an increased burden on 

the environment, but we believe that by early and long-term planning we can create sustainable business growth 

and prosperity. To do so, we take many steps to reduce our environmental impact . 

This report describes our environmental performance and activities during 2019. We have been constantly working 

to improve energy and water efficiency and to decrease greenhouse gas emissions from our operations. Our 

sustainability objectives are measured separately for the nonwovens, wipes and FEM factories, thus different 

trends are discernible within each goal. We are continuing to work on data collection so that we can further expand our observation and 

examination of the effects in this context  . 

Albaad recognizes that there are several important global sustainability goals that we can impact. Global warming and deforestation are two key 

sustainability issues that we have an indirect effect on, and we work vigorously towards minimizing our impact through various global initiatives 

and certifications . 

Through partnership with our customers and through the support of all our stakeholders, we are confident that we can overcome any challenges in 

realizing our plans for sustainable environmental leadership and improvement. 

 

Warm regards , 

Dan Mesika,  

CEO 
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ABOUT US 

Albaad was founded more than three decades ago in Israel and is one of the first companies to produce wet wipes for both global brands and 

private label companies sold at large retail chains worldwide. Over the past 35 years, we have managed to develop a global footprint through the 

establishment of manufacturing plants located in Israel, Europe and the United States, and have expanded our operations into the feminine 

hygiene products market, including production and marketing of tampons and absorbent hygiene products. 

Albaad is internationally recognized as a wet wipes manufacturer that holds vertical integration capabilities, including the production of nonwovens 

raw materials (nonwovens) as well as end-product (wet wipes), and offers unmatched product customization, latest sustainable 

technologies, flexible capacity and highest quality. 

Grown to international proportions, at the end of 2019 Albaad employed more than 1,700 employees in its operations worldwide, while maintaining 

its commitment and dedication to integrity, excellence, personal service and superior production . 

In order to deliver our promise to continually develop and produce top of the line products, we have invested in top-notch R&D professionals in 

each and every one of our proficiencies and strive for 

continuous improvement of our company results and 

achievements through professional conduct and 

continuous investments in innovation . 

Our vision is to expand our position as a global 

leader in the industry by pursuing sustainability in 

every aspect of our production process, 

understanding the different markets and providing 

consumer-targeted solutions at a global scale to our 

customers. 
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OUR OPERATIONS AND PRODUCTS 

OUR PRODUCTS 

Through continuous innovation over the years, we have managed to create a large and diverse portfolio of proprietary products and technologies, 

which provides us with the unique advantage to customize our formulations and products and to address the performance requirements of our 

customers. Today, in addition to our generic product offering, which is sold globally by our customers, we are also capable to efficiently develop 

exclusive variants specifically designed to meets our customers’ needs and requirements. As such, we cover a wide range of product lines, from 

discount store products to luxury brands. 

 

 

 

 

 

 

 

 

 

Personal Care 

Albaad produces a variety of personal care 

products, including flushable moist toilet 

Paper, consumer healthcare products, adult 

care range and incontinence products. 

 

Baby Care 

We offer tailor-made 

products designed to 

meet a full spectrum of 

client needs, including a 

wide variety of unique 

formulations impregnated 

in different nonwovens, 

designed especially for 

sensitive and newborn 

skin as well as a variety of 

sustainable products. 

Feminine Care 

Albaad’s range of feminine care products include 

tampons with different characteristics and 

features (with applicators, digital and a patented 

pH tampon), intimate wipes, sanitary napkins, 

pantyliners and more. 

Cosmetics 

Our cosmetic products line includes facial 

cleaning wipes, makeup removers, hydrating 

wipes, exfoliating (abrasive) and additional 

beauty care products. 

 

Home Care 

Albaad produces household wipes for various 

uses, including all-purpose cleaning, disinfecting, 

windows, floors, furniture, automotive, all 

especially formulated and designed to meet 

customers’ needs. 
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In order to make our variety of products available to as many 

customers as possible, we have established world-

leading production facilities on three continents and 

equipped them with the latest, most advanced, 

technologies.  

Our wet wipes products are manufactured in Albaad’s 

converting sites in Israel, Poland, Germany and USA; 

Feminine hygiene products are produced in our sites in 

Israel and USA and our nonwovens production sites are 

located in Israel and provide raw materials used primarily in 

our wet wipes converting facilities. 

 

In February 2019, we transferred our FEM plant in the US to a new site in 

North Carolina, located in close proximity to the wipes plant to enable the full                      

utilization and to increase operational efficiency. In mid-2020, this facility was sold to the Ontex Group. 
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MARKETS 

As a global company, with sites located on three continents, we have managed to establish the infrastructure necessary to provide on-time service 

to our customers across the globe. We have market presence in Australia, Austria, Belgium, Bolivia, Brazil, Canada, Central & East Europe, Chile, the 

Czech Republic, France, Germany, Greece, Israel, Italy, Mexico, Netherlands, New Zealand, Peru, Poland, Portugal, South Africa, Spain, Switzerland, 

Turkey, United Kingdom, USA, Venezuela and more. 

 

Albaad continuously invests substantial resources to expand its global presence. This includes capacity expansion at existing production plants or 

the establishment of new plants in existing and new regions, to support global customer demand and our development of new and innovative 

product lines. 

Equally important, our international company culture enables us to meet additional various market needs by providing solutions, consultation and 

proper product development that correspond with regional requirements including local market regulation compliance, trends and preferences.  

 

 

CUSTOMERS 

Albaad has a broad and firm customer portfolio, made up of established global brands, leading retail chains all over the world and multi-national 

companies .Our major customers can be divided by areas of activity:  

 In retail, the majority of our sales are to leading chains in Europe and in the United States. Among our customers in this field, you can find 

Walmart, Target, Kroger, CVS and Walgreen in the United States; Lidl and DM in Germany; Carrefour and Intermarché in France; Sonae in 

Portugal and many more leading retailers in other countries . 

 In the field of contract manufacturing, our customers are leading multi-nationals for whom we produce their brand products, including Huggies, 

Nikol and Lily wipes for Kimberly-Clark in Israel; Cif for Unilever in Israel; cosmetic products for Church & Dwight in the UK; moist toilet paper 

for Cottonelle in Europe; household products for Virutex in Latin America and more. 
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 In the institutional field, our customers are companies that deliver hygiene products and products classified as medical devices to hospitals and 

senior care centers. 

 

In addition to the uncompromising quality of our products and our innovative technologies, we provide our customers with many other advantages. 

Those advantages include the self-manufacturing of the raw material (nonwovens), a wide variety of products in the company’s activity categories 

(bundling), and our international positioning for a faster and more cost-efficient order-to-delivery cycle based on our proximity to local markets. 

Customers benefit from tighter delivery schedules, higher quality, more reliability and premium customer service.  

 

INNOVATION 

Albaad is focused on delivering innovation that drives growth. Our company is built on a strong foundation of talented 

people with a real commitment to innovation, which demonstrate the mind-set of the company. Our strategic 

objective is to combine insights into customer requirements, consumer preferences and market trends, along with 

our value creation ideology to bring sustainability through innovation of eco-friendly products and by reducing our 

ecological footprint. We invest in the necessary resources to carry out our sustainability objectives into every stage 

of the product delivery cycle.  

Our journey to deliver innovation starts with the assessment and identification of unmet market needs through our 

local market insight. Our customers play a significant role through their deep understanding of the marketplace and work 

with us exclusively on the development of new products and technologies. These valuable insights, together with our in-

depth market research, R&D capabilities and manufacturing expertise ensure we capture and quantify all opportunities for 

innovation . 
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Our state-of-the-art Research & Development facilities enable us to be the innovative company we are through: 

 Internal Innovation - In-house Research & Development teams that operate globally. 

 Open Innovation - Collaboration primarily with our customers. 

 External Innovation - Identifying and acquiring novel and class-leading innovative technologies through our marketing team. 

 

The core competence of the Albaad Group is the manufacturing of innovative products made to the highest quality levels while at the same time 

maintaining ecological responsibility and providing safe products for the consumer. 

Our internal and external innovation teams are comprised of highly talented and experienced professionals in their field, that work closely together 

to identify business opportunities. Our marketing teams are working ever closer with our customers to deliver valuable insights, and our global 

Research & Development teams translate these insights into commercially viable technologies and products. 

Albaad works together with external technology and equipment providers to further push the envelope of innovation by investigating, testing and 

integrating new technological capabilities that improve and optimize production processes.  

 

As one of the largest producers of wet wipes in the world, we invest substantial resources in the innovation of eco-friendly 

products and technologies. One such technology is Hydrofine – a rapidly dispersible nonwoven substrate, consists 

of cellulose and viscose fibers and free of chemical binders and synthetic fibers, which is used for producing 

moist toilet paper products. Hydrofine is designed to be in compliance with INDA/EDANA updated 

flushability of disposable nonwoven products guidelines. These guidelines include a clear and measurable 

definition of flushability, including tests and criteria required for assuring compliance with these definitions. 

Innovations like Hydrofine enable us to effectively reduce our ecological footprint as a company, for the brands that we serve and for all the 

consumers using our products every day. 
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QUALITY, REGULATORY AND SAFETY COMPLIANCE 

We weave regulatory requirements as well as Safety, Health and Environmental (SHE) considerations into our product design process, so that our 

products meet strict international standards . 

  
Regulatory Compliance 

At Albaad we assure that our products meet all of the relevant regulatory requirements in all marketing territories. Cosmetic products marketed in 

Europe comply with the European Cosmetics Regulation. Cleaning products which are sold to the European Union market also comply with the 

European Detergents Regulation, the CLP Regulation and the Biocidal Products Regulation requirements. Cosmetics, Medical devices, Over-the-

Counter drug products and Pesticides marketed in the US are in full compliance with the FDA, EPA and other US law requirements. 

 

Sites Licenses and Certifications 

In order to provide the highest quality products, Albaad’s sites hold international quality, safety and environmental 

certifications  : 

Our production sites worldwide comply with various quality standards including ISO 9001 standard for quality 

management systems, OHSAS 18001 (ISO 45001) for occupational health and safety management 

systems and ISO 14001 standard for environmental management systems. ISO 22716 for GMP of 

cosmetic products and ISO 13485 for the quality management system of medical devices design and 

manufacturing.  

Additional standards and certifications include the BRC Standard for Consumer Products, Nordic 

Eco-labeling (Swan Label), Forest Stewardship Council (FSCTM), the Roundtable on Sustainable 

Palm Oil (RSPO), the Global Organic Textile Standard (GOTS), Natural and Organic Cosmetics 

certification (NATRUE) and International Featured Standard for Household and Personal Care 

Products (IFS HPC) certification and the Charter for Sustainable Cleaning (AISE). 
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Albaad’s sites are inspected on an ongoing basis by external auditors and third-party regulatory bodies to verify the company's compliance with the 

standards and certifications requirements  . 

 

Raw Materials 

Albaad dedication to quality starts with the raw materials we use, that meet strict manufacturing and quality standards and adhere to all the applicable 

regulations. We carefully select the suppliers we work with and the raw material we use to assure regulatory compliance and non-compromising 

quality from the very first stages of development. Raw materials used in products marketed in Europe meet the REACH European Regulation, which 

is aimed to improve the protection of human health and the environment from the risks that can be posed by chemicals. Perfumes used as raw 

materials in our formulations are required to meet the international standard for perfumes, IFRA  . 
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OUR CORPORATE GOVERNANCE 

ORGANIZATIONAL AND GOVERNANCE STRUCTURE 

Albaad is a publicly traded company on Tel Aviv Stock Exchange (TASE) since 1994. 

In 2019 Albaad’s net loss was 64,709 thousand Shekels and revenues amounted to 1,415,282 thousand Shekels. 

Albaad's board consists of nine directors, two of whom are external directors and one that is an independent director. The chairman of the Board is 

an active chairman and is 100% employed by the company, but he is not a member of the Executive.  

Board meetings convene once a month on average, and at the end of the year more often so that approximately between 12 to 14 meetings are 

held annually. 

 

Within the framework of the Board, three Committees are held: compensation committee, audit committee and a financial reports committee. 

Compensation committee deals with wages and employment conditions, bonuses and options for senior executives. It meets once a year; audit 

committee is in charge of the appointment of an internal auditor and all other needs according to the law, and meets four times a year in order to 

discuss the audit reports of the internal auditor and their findings or if any issue needed to discuss by the audit committee; financial reports committee 

meets on a quarterly basis to discuss the financial results . 

Our directors sign an affidavit in which they declare they do not act in conflict of interest. Whenever there is a potential conflict of interest, the relevant 

director does not participate in the discussion in that matter. Furthermore, all transactions are approved within the framework of the audit committee  . 

All holdings of Albaad are in 100% of the investee companies, excluding 51% holding in Polyol Biotech, and Albaad Poland that is held 99% by 

Albaad Netherlands and 1% by Albaad Germany. 

 

Corporate headquarters are located at the company offices in Israel. 
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ORGANIZATIONAL STRUCTURE OF ALBAAD 
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OUR CORPORATE SOCIAL ACCOUNTABILITY 

ALBAAD’S STAKEHOLDERS 

As a company that started its way in a small Israeli kibbutz and grew together with the help and collaboration of the local community, we foster a 

good relationship with our stakeholders and maintain our involvement in the community even today, after three decades of operations. 

We maintain a continuous relationship with each group of our stakeholders and ensure that at any time there is a possibility for information to flow 

to and from our stakeholders, whilst enabling open and effective communication. 

 

 

Some of the channels we use in our dialogue with our stakeholders are described below : 

 Employees - We conduct an annual employee evaluation, satisfaction surveys, 

make use of internal communication mechanism, distribute a periodic internal 

newsletter to all employees and have an "open door" policy. We conduct several 

events of round tables every year in each of our sites, in which employees are given 

the opportunity to speak freely about any issue they wish and offer suggestions for 

changes.  

 Suppliers - As part of our vision we aim to maintain and develop long-standing 

strategic partnerships with our raw material suppliers. We hold quarterly meetings 

with our suppliers, conduct satisfaction surveys, perform an annual assessment of 

suppliers and share the results with them. Furthermore, we conduct quality audits 

once a year. 

 Customers - We conduct customer satisfaction surveys among our customers and 

have periodic meetings with them . 

 Consumers - We are available for communication from consumers through our website and via our customer service hotline. 
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 Surrounding communities - We are open to receive any request or complaint from our surrounding communities. We have no issues in 

dispute with the communities surrounding our plants and we focus on contributing to the community through various initiatives: the 

employment of students, construction of technological knowledge among young students ("Taasiyeda"), various partnerships for the 

empowerment of disadvantaged populations and for the creation of employment opportunities for disabled people . 

 Shareholders - We publish quarterly and annual financial reports and reveal any information as necessary in accordance with the law and 

with full transparency.   

 

This report is yet another component in our efforts to increase transparency to our stakeholders in environmental issues. We welcome inquiries 

about this report and any other issue related to our activities and look forward to your feedback on this report to this email address: liatc@albaad.com.     

 

 

 

SOCIAL ACCOUNTABILITY 

 As a company whose clients include major international retail marketers, we are expected by our clients – as we expect from ourselves – to meet 

the highest professional standards. One such standard has to do with social accountability. To guarantee that our company adheres to even the 

strictest of requirements, above and beyond what is required by law, we have become members of Sedex . 

Sedex, the Supplier Ethical Data Exchange, is a not-for-profit membership organization dedicated to driving improvements in responsible and ethical 

business practices in global supply chains. Sedex deals with four key areas  : 

 Labour Standards 

 Health & Safety 

 Environment 

 Business Ethics 

 

mailto:liatc@albaad.com
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As members of Sedex, we are subject to inspections by outside auditors, who make sure that we meet the standards dictated by the organization. 

In addition, our manufacturing plants in Israel, Germany and the US are regularly audited by our clients to ensure that our social accountability 

policies comply with each respective client's code of conduct. 

 

During 2019, Albaad’s Israeli sites underwent four customer social audits and the annual Sedex audit. All the audit results were positive at all audited 

sites, and no significant findings were found . 
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Our Employees 

We strive for continuous improvement of our company results through professional conduct and achievement of our business objectives at all levels. 

We believe that our success is only made possible through our most valuable asset, our employees. We are committed to empowering our people 

and providing all our employees with a safe and healthy work environment, with opportunities to grow and excel professionally. We provide a 

challenging work environment where employees are encouraged to share ideas, develop, grow and thrive . 

Albaad respects all labor laws and believes in an equal employment opportunity workplace. The company does not discriminate employment 

decisions based on race, religion, gender, sexual preference, age, nationality, disability, seniority, employment status or any other status according 

to law. 

At Albaad we believe in a healthy work-life balance and we offer a wide variety of fun and welfare activities as well as invest in the personal and 

professional development of our employees. 

 

   Dialogue 

Our employees are an inseparable part of the company’s success. It is important to us to know what they think and where, in their opinion, 

we need to improve. We consult with our employees through numerous roundtables on a range of topics, survey the level of employee 

satisfaction, present them with goals, give them feedback on their performance, and plan together their professional future at Albaad. 

   Training and Development 

We invest a lot in development of professional training because we know that our employees’ professionalism will help us give excellent 

service to our customers. Our training programs are based on the needs of different units as well as for new company systems or processes. 

Developing the organizational culture is done through providing professional and life skills through courses and workshops.as well as training 

and instructing company employees and managers on the subjects of fair employment, employee rights, and sexual harassment prevention . 

    Health and safety 

Albaad strives to provide a safe workplace for all our employees and operates in accordance with international health and safety 

standards.  We believe in preventive measures; therefore, we train our people regularly on health and safety matters and in awareness-

raising. Albaad monitors the injury rate at each site and strives to reduce the number of accidents.   
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    Welfare 

Our employees are partners in determining cultural activities. 

We work to adapt the activities to the organizational culture whilst careful to take different communities within the organization into 

consideration. We are in a state of constant dialogue with our employees and accept suggestions for activities and services. 

We provide our employees with : 

✓ Transportation 

✓ Events to celebrate holidays and gifts before every holiday 

✓ Gifts on personal occasions (birthdays, weddings, births) 

✓ Departmental and divisional activities outside of the site  

✓ Family day activities   

 

 

Our community   

As part of our social responsibility, at Albaad we believe in being good neighbors. We have an ongoing dialog with the communities surrounding our 

sites as well as giving back to the community through donations and volunteering at various community activities   

In Israel our long-standing partnership with "Taasiyeda" continues to develop and deepen. "Taasiyeda" is an educational center that teaches children 

and youths about the basic requirements for a new venture with an emphasis on teamwork, planning and problem solving, physical tools, familiarity 

with advanced technological tools and strengthening their aptitude of turning a product into an idea . 

Our European sites sponsor of local cross-country competitions as well as take part in them. 

Our American sites donate finished goods to schools, people in need as well as take part in local “Toys for Tot” drives and food bank drives. 
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CODE OF ETHICS IN ALBAAD 

Albaad’s code of ethics formulates standards aimed at shaping and maintaining an ethical corporate culture and establishing a relationship of trust 

and integrity between Albaad and its shareholders, customers, suppliers and all other stakeholders. 

The code describes in detail the guiding principles and values by which the company's managers and employees are expected to operate . 

 

Albaad values are teamwork, orientation to customers and colleagues, commitment and responsibility, determination and perseverance, and 

integrity . 

The code relates to conduct with customers and consumers, suppliers and competitors, to commitment and responsibility to the community and the 

environment, and to avoidance of illegal incentives and corruption, and more. 

In the section dealing with the environment, Albaad undertakes to comply with legal requirements and environmental regulations applicable to its 

operations, including the use of environmentally friendly materials, proper treatment of waste and wastewater, prevention or reduction of 

environmental hazards, and the reduction of polluting energy use to the extent possible. 

The code of ethics is available in three languages - Hebrew, Russian and English. Each employee reads and signs the code of ethics upon entering 

the company. Furthermore, employees undergo training on the code of ethics as part of the annual training program and as needed.  
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OUR ENVIRONMENTAL RESPONSIBILITY 

OUR ENVIRONMENTAL STRATEGY 

Environmental issues are commanding considerable attention internationally. Climate change, water availability, pollution and waste generation and 

disposal are among the leading challenges in this regard. As a user of raw materials and energy, and a source of pollutants and waste, Albaad is an 

important player, striving for a more sustainable pathway of growth. 

We live in a demanding environment where time is a scarce resource. In such an environment, the products we produce are allowing a higher quality 

of life while saving time. Consumers have come to expect certain key attributes such as sustainability from nonwoven-based products. Globally, 

wipe and feminine hygiene consumers are desiring environmentally-preferable products, which include the sustainable use of raw materials and 

reduction of chemicals and GHG emissions.  

 

We are aware of the fact that the products we produce are not without effects on the environment. These effects  

are reflected from the stage of raw materials extraction to the end of life of the finished product. We take into 

account our environmental impacts in the various stages and try to minimize them wherever possible. As 

each step in the life cycle represents opportunities for us to measure and improve the sustainability 

of our products and manufacturing processes, at this stage, our report refers to environmental 

impacts of the manufacturing phase only, unless explicitly stated otherwise. 

In activities we have identified as having an environmental impact, we are doing our utmost to prevent 

environmental damage and manage our environmental impact in a manner that would lead to a gradual 

improvement in our environmental performance. As detailed below, we are working to continually improve 

our performance through activities such as the development of environmentally friendlier products, the 

adoption of environmentally advanced technologies, the adoption of recycling solutions (for nonwovens, 

products, packaging materials), reuse, source reduction of materials and safe disposal of waste . 
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We conduct our business in accordance with all legal requirements that apply to us. Beyond the requirements of the law, company sites in Israel 

also meet the requirements of the ISO 14001 standard for environmental management systems. All data in this report is collected through direct 

measurement unless stated otherwise. Environmental data analysis included updating historical data using DEFRA and Israeli MEP coefficients. 

Electricity conversion factor for Massuot Yitzhak was updated (2017-2019) due to the fact that the facility has been purchasing electricity from Dorad 

Energy Ltd., an independent power producer and not IEC. Water consumption for our FEM Site in Caesarea was updated as well for 2017-2019 as 

data provided did not reflect the true consumption of the facility. 
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OUR ENVIRONMENTAL GOALS 

As part of the process of collecting, processing and analyzing environmental performance data of recent years, and reexamination of our current 

2017 targets, new mid-term environmental goals were defined during 2017 which reflect the company's main areas of environmental impact. For 

each aspect of environmental impact, a target (where relevant1) was set to be met by the end of 2023.  

These goals use 2017 data as a baseline.  

 

Aspect Objectives Wipes FEM Nonwoven 

W
a
te

r 

Reduce water 
consumption in our 

operations 

3% reduction in water consumption 
at our sites per production unit 

 2% reduction in water 
consumption at our sites per 

production unit 

E
n
e
rg

y 

Reduce energy 
consumption in our 

operations 

10% reduction in energy 
consumption at our sites per 

production unit 

5% reduction in energy 
consumption at our sites per 

production unit 

5% reduction in energy 
consumption at our sites per 

production unit 

G
H

G
 Reduce GHG 

emissions from our 
operations 

10% reduction in GHG emissions at 
our sites per production unit 

5% reduction in GHG emissions at 
our sites per production unit 

5% reduction in GHG 
emissions at our sites per 

production unit 

W
a
st

e
 

Reduce waste 
generation 

Preserving the percentage of waste 
transferred to recycling at 75% 

Increasing the percentage of waste 
transferred to recycling to 50% at 

our USA sites and 15% at our 
Israeli site 

Preserving the percentage of 
waste transferred to recycling 

at 85% 

 5% reduction of waste at our sites 
per production base line 

5% reduction of waste at our sites 
per production  

5% reduction of waste at our 
sites per production 

 

 
1 A water target does not apply to our FEM sites which are considered "dry" sites due to the fact that water consumption is used for sanitary use and not for production. 
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MATERIALS 

Nonwovens are high-tech, engineered fabrics made from both natural derived and synthetic based man-made fibers. The first stage in which we 

interact with the environment is during the selection of raw materials for the manufacturing of our products. We use a range of raw materials of 

different types and from different sources. The key raw material groups that serve us in our activity are: 

 Fibers and Pulp for making our nonwovens and absorbent products and tampons, both viscose fibers (naturally derived) and polyester fibers 

(synthetic). 

 Nonwovens created by different technologies than those we employ at our plants. 

 Auxiliary materials including plastic raw materials for tampons applicators, adhesives, chemicals, additives and fragrances. 

 Packaging materials from the single packet of wipes or single box of tampons to the nonwovens rolls and shipping cartons, including cardboard, 

nylon, laminates, plastic dispensers and stickers . 

Due to the nature of our activity, our products are manufactured according to specifications determined by our customers, making it impossible for 

us to fully control the nature of the final product and its components. Nonetheless, Albaad offers a wide range of products and materials that may 

be used; among the materials we allow our customers to choose we make sure to present the most environmentally friendly alternatives. 

 

Fibers from Sustainable Forests 

Among the environmentally preferable raw materials we use are viscose fibers, which are considered a more environmentally preferable alternative 

compared to synthetic fibers. Moreover, our nonwovens site and FEM site in Israel and our wipes sites in USA, Germany and Israel hold Sustainable 

Forestry Management certifications that ensures that wood fibers are sourced from responsibly managed forests. Thanks to our sustainable certified 

forest management, we contribute to the conservation of tropical forests in South America and Africa and to halting their overexploitation. In this 

way, we guarantee that the forests are managed according to strict environmental and social criteria. 

In 2019, 100% of the pulp raw materials and approximately 70% percent of all viscose fibers purchased by Albaad were sourced from sustainably 

managed forests.  
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Sourcing of Sustainable Palm Oil 

One of the materials used in the manufacturing of wet wipes is palm oil and its derivatives. In the past few years, the detrimental effect of palm oil 

production on society and the environment has become painfully apparent. Palm oil is a common material in a range of industries, such as food, 

cosmetics, and energy. Because it is in such high demand, many agricultural lands were converted to palm oil plantations, resulting in heavy 

deforestation and damage to ecosystems. To avoid contributing any further to this troubling phenomenon, and to guarantee that our company only 

uses sustainable palm oil products, in 2016 we applied for RSPO certification.  

Albaad is an ordinary member is the Roundtable on Sustainable Palm Oil (RSPO), a global, multi-stakeholder initiative on sustainable palm oil.  

Albaad sites in Israel and Albaad Germany obtained RSPO certification in 2017.  
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Environmentally Preferable Products 

We are aware of the growing demand for environmentally preferable products, i.e., products 

that make use of natural and biodegradable materials.  We strive to include on our product list 

as many biodegradable products as we can. In our USA site we use 100% Post-Consumer 

Recycled Board for our product packaging as much as we can. In 2019, Albaad FEM Israel 

started to sell tampons with plastic applicators made from plant-based plastic. This bio-based 

Polyethylene is made from sugar cane ethanol and is recyclable. 

 

 

Promoting Consumers Awareness on Flushability 

We believe that in addition to determining the qualities of our products and minimizing their environmental impact we have a role to play in educating 

our end users.  

We are aware of the fact that flushability of nonwoven products can be a confusing topic. In order to ensure end-users flush only those products 

compatible with the wastewater system are disposed of by flushing, in the last few years we have done extensive work on marking our wipes 

appropriately.  

We encourage our customers to follow EDANA and INDA Code of Practice to assure that wipes not intended for flushing 

are marked appropriately. The packaging of all finished products that have high potential to be discarded via the toilet 

should clearly inform consumers whether or not the products are appropriate for disposal via the wastewater system. 

Packaging for non-flushable products that have the potential to be flushed should clearly indicate that the product 

should not be disposed of via the toilet by displaying the ‘Do Not Flush’ (DNF) symbol. 

The writing and graphic symbols on the package on the issue of flushability make it easier for consumers to understand 

which products may be flushed down the toilet without causing damage to sewage treatment facilities downstream and 

which must after use be discarded only in garbage cans. We believe that clear communication on packaging will help to educate consumers on the 

proper disposal route for products and prevent costly problems at home and at wastewater treatment facilities. 
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WATER AND WASTEWATER 

WATER 

Water is a key resource in many of Albaad's operations as it is essential to the manufacture, delivery and use of our products, mainly nonwovens 

and wet wipes. It is also an increasingly scarce resource, most notably due to the rise in adverse weather events and the ongoing pollution of clean 

water sources worldwide. In light of these, we have decided to dedicate special efforts to water conservation. All of our manufacturing operations 

are responsible for improving water management processes, in order to reduce consumption and comply with current regulations on water use and 

wastewater quality . 

Although we take various measures to reduce our water consumption as much as possible, in situations where there may be a conflict between the 

quality of our product and the desire to reduce water consumption, we will always choose to make the best product we can, as we will not 

compromise on quality. Therefore, reducing water consumption is one of the most complex, challenging issues even though it represents one of the 

most essential of our concerns . 

During 2019, we consumed a total of 605,206 m3 of water. Water was consumed only from municipal sources.  

As our different manufacturing processes vary in their water requirements, we do our utmost to decrease water consumption and have set targets 

for reducing water consumption by 2% at our non-woven sites and 3% at our wipe sites. Our Fem sites do not have a target for water reduction as 

these facilities use “dry” production processes . 
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As demonstrated in the following graph, the amount of water consumed per 

product in our wet wipes sites has remained constant over the last few years, 

when looking at the performance of our manufacturing sites collectively.   

In 2018 we began to installing water efficiency systems onto our production 

lines and performed improvements in the mix and liquid rooms, this caused a 

decrease in our water consumption per ton production unit at our wipe sites 

and we hoped to see this trend continue in 2019 but unfortunately there was 

an increase. The increase in 2019 is attributed to a faulty meter that was 

detected and replaced at our wipe’s facility in the USA, which resulted in a 

significant increase of the site’s water consumption. When taking into consideration a normalized figure for this site, and observing the overall water 

consumption for the wipe sites, we can assume that consumption would have been decreased in comparison to 2018 . 

 

In 2019 we invested greatly in reducing our water consumption at our 

nonwovens production sites.  At our Dimona site an improvement team 

lead by a processes engineer mapped out the problematic areas with 

higher water consumption and each point was addressed separately. At 

our fabric facility in Massuot Yitzhak, daily checks on water consumption 

levels along with pipe leakage handling were put into place.  Reuse of 

water in a closed loop cooling system also reduced the amount of water 

consumed. All these measures led to a significant decrease in water 

consumption in 2019. 

 

We continue to analyze the individual performance of each of our sites and are working to formulate plans for improvement, in order to further 

reduce our water footprint per product at all sites  . 
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2019  performance shows us that our efforts have been fruitful and we have been able to significantly reduce water consumption per ton production 

unit, in line with our overall goal to reduce water consumption  . 

 

 

Wastewater 

During production, our industry uses various auxiliary materials such as adhesives, chemicals, additives and fragrances and as a result, great amounts 

of wastewater containing traces of those substances are discharged to the environment. Due to this, we face significant challenges when it comes 

to improving the quality of the wastewater discharged from our sites.  

During 2019 371,241 cubic meters of industrial wastewater were generated in our wipes and nonwovens sites. 14% of the wastewater from our sites 

undergo preliminary treatment before being transferred to the regional wastewater treatment facility. 

As yet another way of measuring our environmental performance and efficiency, we analyze the ratio of water consumed to wastewater produced 

at our sites. Our goal is to optimize water consumption and produce the smallest amount of wastewater possible. Since the production of nonwovens 

and wipes utilizes great amounts of water, our ability to minimize the amount of wastewater is limited.  

Our plant in Massuot Yitzhak, Israel has built an on-site wastewater treatment facility. After a successful pilot phase, we've decided to use a biological 

treatment facility that will reintroduce 85% of wastewater back into the production process in the nonwovens plant. The construction of the facility 

was completed in 2019 and test runs are expected to be performed until mid-2020.  This facility should have an important positive effect on our 

water use and wastewater discharge . 

As part of the production processes at the various sites, we use chemicals that comply with the relevant regulations in Europe and the United States 

and approved according to local requirements in our production sites. We prefer to make use of chemicals that have a reduced impact on the 

environment to the extent possible.  Beyond that, we also conduct wastewater quality tests to ensure there are no deviations in effluents quality.  
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ENERGY  

Energy production and consumption have many environmental impacts; the process of producing fossil fuels such as oil and gas is a process that 

makes use of non-renewable natural resources, and energy production activities have significant environmental impacts caused by the emission of 

greenhouse gas and other pollutants into the air. 

Energy consumption for manufacturing companies is usually high. Our energy consumption depends largely on the quantity of products 

manufactured in the year.  We believe that using energy in a sustainable manner represent an opportunity for us both environmentally and 

economically as well as promoting us to achieve sustainable growth.  

When we look at our energy performance over the years, we have a record of continuous improvement in reducing energy consumption and 

emissions of greenhouse gases and their subsequent climate impacts. This is 

achieved through different energy efficiency initiatives for our production lines. Every 

year we focus on implementing  some technological advancements in areas that we 

have identified that were in need of more efficient solutions. We continue to adopt 

sustainable practices such as LED lighting upgrade and installation of Motion sensors 

to promote energy saving. In this way, we can continue to commit to the reduction of 

our ecological footprint.  

In our activities we make use of different energy source which can be broken down 

into three broad categories: electricity, production fuels, and transportation fuels. 

During 2019, our total energy consumption amounted to 285,651 GJ. 
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At our wipes manufacturing sites, we continue to see a steady decrease in 

electricity and energy consumption per product. This decrease is achieved 

by implementing various efficiency measures, such as switching to energy-

efficient LED lights, insulating our facilities to improve the effectivity of air 

conditioning units, inserting new systems onto production lines, reducing 

consumption of residual fuel oil and recalibrating our CIP systems to use 

and heat water more efficiently and switching to hybrid and electrical cars. 

The increase in total energy consumption for this segment of operation is 

due to the natural gas consumption resulting from the operation of a new 

hall at our site in Germany and the harsh winter in the USA.   

 

 

We have put a lot of efforts at our nonwoven sites to reduce the 

various energy consumption.  Due to these efforts we can see a 

large decrease in energy consumption per production unit for these 

sites.  At Massuot Yitzhak site, this reduction is attributed to 

decrease in use of RFO following the implantation of the EcoDry 

system onto production lines, enhancing the production capacity of 

the ovens and training the employees to minimize steam usage.  

At our Dimona site, we were able to reduce the amount of working 

machinery by implementing scheduled production stops, which 

brought a reduction in electricity consumption. Work was done on 

one of the ovens, contributing to the reduction of natural gas. 
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At our FEM sites we see an increase in energy consumption due to 

the full production capacity of the new FEM site in the USA.  

This manufacturing site, that accounted for 67% of the overall energy 

consumption of this segment in 2019, was sold in May 2020. 

 

 

 

 

 

 

Our energy consumption also includes consumption of transportation fuels. We try to reduce consumption related to employees travel by choosing 

fuel-efficient vehicles, using shuttles and encouraging carpooling as well as working to combine shipping of goods to different customers to have full 

truck loads. We are continuing to implement the monitoring system for transportation fuels at our Israeli sites and reduce unnecessary travel.   

At our site in Germany, we have  encouraged our employees to take part of the Job-Bicycle concept. This means that the company supports the 

leasing of bikes for a reasonable price with reduced costs for the employee.  

With regard to our goal of reducing energy consumption, 2019 performance shows us that we will need to re-examine our FEM site target after the 

sale of the NC site. 
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CARBON EMISSIONS 

 In light of the fact that in recent years it was made clear 

scientifically that human activity has an effect on global 

warming as a result of excess emissions of greenhouse 

gases, extensive efforts are being made worldwide to reduce 

greenhouse gas emissions. We at Albaad are aware of it and 

making efforts to reduce greenhouse gas emissions arising 

from our activities through energy efficiency processes and 

by switching to fuels with lower potential impact as much as 

possible. The greenhouse gases (GHG) emissions data in 

this report are comprised primarily of Scope 1(combustion 

of fuels (natural gas, fuel oil, gasoline, diesel and LPG)) and 

Scope 2 (purchased electricity (power grid and renewable sources)) data from our manufacturing facilities and offices. 

 

During the last few years we saw the results of our hard work to reduce our carbon 

footprint. In 2019, a total of 34,810 tons CO2e (scope 1+2) were emitted in the course 

of our activity in all of our sites.  

This decrease is attributed to two main reasons: 

• Electricity conversion factor for Massuot Yitzhak was updated (2017-2019) due to 

the fact that the facility has been purchasing electricity from Dorad Energy Ltd., an 

independent power producer and not IEC. 

• Decrease in use of RFO following the implantation of the EcoDry system onto 

production lines. 
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As written previously under energy consumption, all sites in the wet wipes 

segment have worked hard to implement energy efficient machinery, lights 

and work procedures. This results in reduce GHG emissions per production.  

The change in electricity emission factor for our wipe site in Massuot Yitzhak 

has reduced GHG emissions in this site by 7-9% in the updated years (2017-

2018).   

 

 

 

 

Our FEM plant in Israel continues to draw approximately 55% of its energy 

from a private electricity provider that produces energy using natural gas, 

thus maintaining a lower level of GHG emissions resulting from energy 

consumption. This is substantial due to the fact that 99% of the GHG 

emissions created by the FEM sites are due to electricity usage (Scope 2). 

Due to the full production capacity of our new FEM site in the USA we see 

an increase in GHG emission per production. The site accounts for 55% of 

the overall GHG emissions of this segment. With the sale of this site, we will 

need to re-examine our FEM site target.  
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The combined efforts of both our nonwoven sites to energy efficiency has 

translated in to lower GHG emissions. In addition, the change in electricity 

emission factor for our nonwoven site in Massuot Yitzhak has reduced 

GHG emissions in this site by 14-16% in the updated years (2017-2018).   

Infrastructure was laid for natural gas delivery in 2015 at Massuot Yitzhak, 

with the intention of switching the site's steam boilers to gas-based 

energy.  

 

 

 

One of the goals we set in 2015 was building an information and reporting infrastructure for transportation and logistics in order to broaden the 

scope of reporting on greenhouse gases to Scope 3 emissions. Scope 3 emissions are defined as other indirect emissions not covered in Scope 2, 

such as transport-related activities in vehicles not owned or controlled by the reporting entity, outsourced activities, waste disposal, etc. It is a known 

fact that maritime transport is responsible for about 2.5% of global greenhouse gas (GHG) emissions2. Due to this we feel that is important that we 

monitor our emissions from our logistic operations.  As this is a complex process, we have laid the foundations to collect carbon emission data from 

transportation of goods and business travel from our Israeli sites. This data provides us with an additional way to assess our efficiency and achieve 

better results, as well as allowing us a better insight into our indirect contribution to these emissions.  

Our focus to gather data from our Israeli sites, allows us to streamline a structured approach to defining and analyzing the value chain for our other 

sites in the future. 

 

  

 
2 https://ec.europa.eu/clima/policies/transport/shipping_en 

https://ec.europa.eu/clima/policies/transport/shipping_en
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Minimizing our Environmental Footprint Through Logistics Operations  

When it comes to global companies such as Albaad, one of the most important issues from an environmental standpoint is logistics. The 

transportation of raw materials from our suppliers to our plants and of finished goods from our plants to our consumers has considerable 

environmental effects, mostly – but not exclusively – due to the emission of air pollutants and GHG gases as a result of fuel consumption. 

We examine the entirety of our supply chain, from the acquisition of raw materials to the marketing and distribution of finished goods. Our aim is to 

minimize travel distances for each part of the chain, whether by prioritizing local suppliers or by creating proximity between production sites and 

target markets. 

As explained under the "Operations and Products" chapter above, Albaad 

has manufacturing sites in Israel, Europe, and the USA and sells to those 

markets accordingly. One trend that is emerging lately is the consolidation 

of customer deliveries. Albaad sometimes provides a number of different 

products to the same customer. To avoid a situation where, for instance, 

three different products are put on three separate trucks that all go to the 

same customer, orders are consolidated and, when possible, different 

products are dispatched together in one shipment. This eliminates 

unnecessary deliveries and lowers our environmental impact. We are also 

working to consolidate shipments going to different customers to ensure 

our trucks always leave fully loaded. 

 

In shipping, we are taking several measures to reduce our ecological footprint: we work closely with our customers to make sure the products are 

shipped in the most efficient manner possible and in order to optimize every shipment; while planning product distribution, one of our considerations 

is the distance between the distribution center and the customer. Furthermore, in order to reduce the number of shipments, our products are palletted 

in such a way as to maximally fill the space in every shipping container . 
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WASTE 

Each year, companies worldwide generate and dispose of billion tons of non-hazardous industrial solid waste. In light of rising raw material and 

disposal costs, existing and pending regulatory pressures and changing consumer preferences, companies in the manufacturing and industrial sector 

are seeking ways to minimize their waste streams. When confronting this subject, we look at our overall impact: waste generated by our raw materials 

and production methods, waste from depreciation, and waste created at the end of the product's life cycle, in the consumer's own home. While this 

chapter only discusses industrial waste, the subject as a whole is surely taken into account in product development and selection of materials (see 

"Materials" chapter), and the matter of household waste is handled according to existing mechanisms in our destination markets. 

 

The main types of waste generated on our sites are dry and wet 

nonwovens, wood, carton, plastics and organic wastes. During 2019, 

our sites generated a total of 13,536 tons of waste, of which 59% 

was sent to recycling or re-use.  We have reduced our overall waste 

by 16% in comparison to 2018.  To achieve this, we have in place a 

number of solutions to help us manage our waste, including waste 

minimization solutions and ways to avoid landfilling and increase 

the percentage of waste sent for recycling/ re-use.  

Each of our sites is looking into solutions suited for its particular 

needs, technological capabilities, and waste management 

procedures in place.  All of our plants are working to improve their 

waste management policies and are constantly searching for 

environmentally friendly waste management solutions.   

 

When looking at our three segments of operation, all three have achieved a reduction of waste per production unit in comparison to 2018 (wipes 

segment achieved a 14% reduction, FEM segment achieved a 19% reduction and nonwoven segment achieved a 45% reduction). 
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In addition to the waste streams described above, we have chemicals wastes generated during our processes. The chemicals waste is not included 

in the amounts mentioned above, since this stream of waste is treated in accordance with the requirements of the law as hazardous waste, in 

authorized sites for this purpose.  

 

With regard to our goal of reducing our waste disposal, 2019 performance shows us that we will need to re-examine our FEM site target after the 

sale of the NC site. 
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OUR REPORT 

 

This report deals with the activities of 8 owned sites of the company – 4 wipes plants, 2 FEM plants, and 2 nonwovens plants (see page 4).   

The report does not refer to any activity within any of our subsidiaries, described in the organizational and governance structure chapter. 

This is our sixth environmental report. We have been issuing this report since 2014 and are planning to continue to report on an annual basis. 

 

For further information or questions about the report, please contact : 

Liat Chertok 

Vice President Quality and Regulatory Affairs 

 

We thank our employees, especially all those who took part in gathering information for this report, and Sher Consulting and Training for consulting 

throughout the process and writing the report. 
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GRI INDEX 

This report references Standard Disclosures from the 2019 GRI3 Sustainability Reporting Standards (SRS). The index below lists the indicators from 

the guidelines that are met in the report: 

  Indicator Description Page 
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Organizational Profile 

102-1 Name of the organization here  

102-2 Primary brands, products, and services here  

102-3 Location of the organization’s headquarters here  

102-4 Number and names of countries where the organization operates here  

102-5 Nature of ownership and legal form here  

102-6 Markets served here  

102-10 Significant changes during the reporting period regarding the organization’s size, structure, ownership, or 
its supply chain 

here  

102-12 List of externally developed environmental and social charters, principles, or other initiatives to which the 
organization subscribes or which it endorses 

here  and here 

Strategy 

102-14 CEO statement here  

102-15 Description of key impacts, risks, and opportunities  here  

Report Profile and Scope 

102-46 Process for defining the report content and the Aspect Boundaries here  

102-48 Effect of any restatements of information provided in previous reports, and the reasons for such 
restatements 

here  

102-49 Significant changes from previous reporting periods in the Scope and Aspect Boundaries here  

102-50 Reporting period here  

102-51 Date of most recent previous report here  

102-52 Reporting cycle here  

102-53 Contact point for questions regarding the report or its contents here  

Stakeholder Engagement 

102-40 List of stakeholder groups engaged by the organization here  

102-42 Basis for identification and selection of stakeholders with whom to engage here  

 
3 Global Reporting Initiative 
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  Indicator Description Page 

102-43 Organization’s approach to stakeholder engagement here  

Governance 

102-18 Governance structure of the organization, including committees of the highest governance body here  

102-22 Composition of the highest governance body here  

102-23 Whether the Chair of the highest governance body is also an executive officer here  

Ethics and integrity 

102-16 Description of the organization’s values, principles, standards and norms of behavior such as codes of 
conduct and codes of ethics 

here  
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Materials 

301-1 Total weight or volume of raw materials  here  

Energy 

302-1 Energy consumption within the organization here  

302-3 Energy intensity here  

302-4 Reduction of energy consumption here  

Water 

303-1 Total water withdrawal here  

Emissions 

305-1 Direct GHG emissions (scope 1)  here  

305-2 Indirect GHG emissions (scope 2) here  

305-4 GHG emissions intensity here  

305-5 Reduction of GHG emissions here  

Effluents and Waste 

306-1 Total water discharge here  

306-2 Total Waste disposal here  

306-3 Number and total volume of recorded significant spills No significant spills 

occurred during the 

reporting period 

Environmental Compliance 

307-1 Environmental significant fines and non-monetary sanctions No significant fines and 

non-monetary sanctions 

during the reporting period 

 


